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1.WHY this association?

• Price crisis - season 2018. 

• Start-up measures.

• Request for the establishment of an interprofessional association of Green 

Asparagus from Spain. 

• Organisation exposition.

• Traffic Light Project.

MAIN GOAL: The Interprofessional Agro-food Organization GREEN ASPARAGUS

FROM SPAIN has been established for the representation and defense of the

common interests of the green asparagus sector in Spain, according to the article

3 of Law 38/1994, which regulates interprofessional agro-food organizations .



2. WHO are the members?
Production and Marketing

The Interprofessional Agro-Food Organization GREEN ESPARRAGO OF SPAIN is composed of

two Associations:

Production Association:

UPA

COAG

ASAJA

Asociación de Cooperativas de Granada

Marketing Association:

Asociación de Cooperativas de Granada

Cooperativas Agroalimentarias Andalucía - Granada

Asociación Esparrago Verde de Guadalajara

APROA

ASOCIAFRUIT

ES Andalucía

IGP Espárrago de Huétor Tájar



2.1. Representativeness:
Production Association:

UPA                                                                      12,50 %

COAG                                                                   12,50 %

ASAJA                                                                   12,50 %

Asociación de Cooperativas de Granada                 12,50 %

Marketing Association:

Asociación de Cooperativas de Granada                     25%

Cooperativas Agroalimentarias Andalucia Granada     10%

Asociación Esparrago Verde de Guadalajara                6%

APROA                                                                       5%

ASOCIAFRUIT                                                              2%

ES Andalucía                                                               1%

IGP Espárrago de Huetor Tájar 1%







3. GOALS:
• To ensure the proper functioning of food chain and to promote good practices in relation between the partners.

• To develop methods and instruments to improve the quality of the products covered by the Interprofessionalization in the phases of

production, processing, marketing and distribution.

• To promote research and development programs that promote the innovation in the fruit and vegetable sector.

• Carry out campaigns to circulate and promote the food production as well as carry out actions to provide adequate information to

consumers.

• Protect and promote organic farming, integrated production and any kind of production method that respects the environment, as well as

designations of origin, protected geographical indications and any other form of protection of differentiated quality.

• Promotion of a healthy and responsible use of the products in the internal market and/or to inform about the problems derived from

dangerous consumption patterns.

• To pomote the measures to regulate the supply, according to the provisions of national and community competition regulations.

• To explore new export markets, negotiation and protocols with other countries, as well as for imports.



4. FACTS:    

Traffic light project: 

Warning system to try to 

prevent crisis situations like 

in 2018. 

ORANGE situation: when the 

farmer's settlement price 

reaches €1.

RED level: when this price 

reaches 60 cents. 

The cooperative that reaches 

the orange level must notify 

it to the Association to 

activate the protocol and the 

associated members will 

make an analysis of the 

situation, taking appropriate 

measures.



5. PROMOTION:    



5. PROMOTION:    



6.SUPPORT
09/06/2021 

Signing of the Collaboration Agreement between the Interprofessional

Association of Green Asparagus of Spain and Caja Rural Granada.

Caja Rural Granada offers support and financing to the Interprofessional

Association for its promotion and market management actions, among

other actions. Contribute with 10.000 €.



EUROPEAN PROMOTION PROJECT CUTE -4YOU

“CuTE 4 YOU” is a unity program, to create a movement to thank European farmers for the work they do and

dedication so that we always have fresh fruits and vegetables despite all the difficulties.

INCREASE CONSUMER AWARENESS. - To stimulate consumer awareness of the importance of consuming

fruit and vegetables from the EU and how to recognize it.

A key piece of this program will be the production of a video-spot in which popular characters, specifically 3

celebrities, 6 influencers and consumers will participate.

These contents will be adapted and distributed in different formats throughout the year of the program.

The promotional materials will be distributed in different activities of the program (paid media, video-press

communication, influencers, social networks,…). It will be sent to the interested parties of the program and will

also be the main piece of the official launch of the campaign.

This action pretens to to raise awareness and show the benefits of our European horticulture from a visual

perspective.

Fruit Vegetables EUROPE and the EU promote the “CuTE-4 You” campaign, a tribute to the

essential work of fruit and vegetable producers during the pandemic



PROYECTO EUROPEO DE PROMOCIÓN CUTE -4YOU

The FruitVegetablesEUROPE campaign, involving important organizations such as “Comité de Gestión de Cítricos, Afrucat,

Freshuelva, Cooperativas Agro-alimentarias de Granada/Espárrago Verde, +Brócoli, Alcachofa de España, Proexport,

Asociafruit, Afruex, Apoexpa, Fedefruta y FEPEX” pretends to bring messages of belonging and pride in the sector to millions

of consumers in Spain, Germany and Belgium. These three countries are in the 'top 10' of the main fruit producers in the EU and

represent 33% of the total production (Belgium, which is an important logistics center with 3%, Germany with 6% and Spain with

24%).

The singers Natalie Horler (representative of Germany in the Eurovision Song Contest 2013), Kate Ryan (Belgium's choice in

2006 for the Festival), Blas Cantó (representative from Spain in the Eurovision contest 2021) and Soraya Arnelas (participated

from Spain in the European contest 2009 ), participate in the video-spot of “CuTE-4You”.

These artists have shown their support for the consumption of fruit and vegetables produced in Europe due to the positive

implications it has for farmers, the economy and rural development. The campaign video-spot has been made with images of

crops and producers shot in the main fruit and vegetable areas of the country.

https://www.citricos.org/
http://afrucat.com/ca/
https://freshuelva.es/
https://www.faecagranada.com/
https://masbrocoli.com/web/
https://alcachofa.es/
https://www.proexport.es/
http://www.asociafruit.com/
https://afruex.com/
http://www.apoexpa.es/
https://www.fepex.es/inicio.aspx


EUROPEAN PROMOTION PROJECT “CUTE -4YOU”

STRATEGY : 

TO CONCENTRATE PUBLICATIONS FROM THE INFLUENCERS DURING THE FIRST TWO MONTHS OF THE CAMPAIGN

AND CREATE THE MAXIMUM IMPACT AND VISIBILITY IN THE DIFFERENT MARKETS.

TO TAKE ADVANTAGE OF ITS CONTENT TO DO A VIDEO WITH THE MATERIAL THROUGHOUT THE YEAR.

As a strategic public relations action, it is proposed to involve the members of the European

Parliament and important stakeholders:

• To communicate the messages and objectives of the campaign in an unformal way, 3 kits were sent to

them throughout the campaign.

• These kits, based on F&H Europe, conbinated with the campaign messages and objectives, will be an

excellent way to reach the political sphere of the EP, giving our campaign political support and

visibility among EP members.



EUROPEAN PROMOTION PROJECT CUTE -4YOU



EUROPEAN PROMOTION PROJECT CUTE -4YOU
INSTAGRAMERS: 

Publications by Mrs. Candela Peña (spanish

actress) and Mrs. Espido Freire (spanish writer).



EUROPEAN PROMOTION PROJECT CUTE -4YOU

ADVERTISING IN: 

Barcelona, Madrid  Bruselas



EUROPEAN PROMOTION PROJECT CUTE -4YOU

https://cute4you.eu/es



EUROPEAN PROMOTION PROJECT CUTE -4YOU – PROMOTIONAL VIDEO 



EUROPEAN PROMOTION PROJECT CUTE -HEALTHY

"CuTE Healthy - Growing a Healthy Europe with Fruit and Vegetables

from EUROPE" is a three-year European promotion program that

includes European fruit and vegetables

Nutritionists and healthcare organisations agree that there is a

positive correlation between fruit and vegetable intake, and

good health in the population. A high consumption of fruit and

vegetables is beneficial for people's quality of life.

This is why the industry needs a, effective and visible campaign

with a new focus on the idea of "5 a day". A proposal that

highlights the value of European fruit and vegetables in a new

and courageous way, making consumers reflect on the benefits

and the attractiveness, of eating fruits and vegetables at least

five times a day.



EUROPEAN PROMOTION PROJECT CUTE -HEALTHY

This campaign aims to communicate and highlight the benefits of European fruit and vegetables,

with special emphasis on their healthy nature, in a different and visible way.

In addition, the intention is to give advice, alternatives and recipes so that the European consumer

discovers the best way to include these 5 portions of vegetables and fruit in their daily diet.

Over the years (2021, 2022 and 2023), the actions will take place in four EU target countries:

Belgium, Germany, France and Spain, integrating around 209 million of EU consumers.

To carry it out, the campaign will be supported by a series of actions that include outdoor

advertising in public transport, marketing in the media such as a digital campaing and a

collaboration of influencers on social networks in diferents languages.



EUROPEAN PROMOTION PROJECT “CUTE –HEALTHY”

The following elite athletes will defend the campaign:

-Ona Carbonell – Spain: Synchronized Swimming (Silver at the 2012 London Olympics, bronze medal at the 2019

World Championships).

-Lydia Valentín – Spain: Weightlifting (Gold at the 2012 London Olympics, Gold at the 2018 World

Championships).

-Florent Manaudou – France: Swimming (Gold in 50m freestyle at the London 2012 Olympic Games, Silver at the

Tokyo 2020 Olympic Games).

-Sebastian Brendel – Germany: Canoeing (1000m Olympic Champion at the London 2012 Games, Bronze at the

Tokyo 2020 Olympic Games).

-Maja Włoszczowska – Poland: Cycling (Silver medals, in Beijing 2008 and Rio de Janeiro 2016, both in the cross-

country event).



EUROPEAN PROMOTION PROJECT “CUTE - HEALTHY”

https://longlifechallenge.eu/



EUROPEAN PROMOTION PROJECT “CUTE –HEALTHY”



EUROPEAN PROMOTION PROJECT “CUTE –HEALTHY”


